


The Cootha Classic is on again, the last weekend in May and following last year’s highly successful running this new to 
Brisbane “extreme sports“ event is intended to be even more sophisticated and entertaining in 2010.
The inaugural running in 2009 surprised many by illustrating that there was an untapped level of interest for motorsport, 
amongst quite diverse groups of the public, especially at a venue so close to the city.

Indeed the spectator profile was difficult to generalise as there were as many young inner fringe cosmopolitan types as 
there were family groups and the more traditional motor sport fans.

Indeed the crowds included many spectators who were new comers  to a motor sport event, and were left in awe of the barking exhausts of highly chromed and 
spindly tyred pre war specials and/or the thunderous explosions of American and Australian muscle cars, as they launched off the starting line.
The top hairpin was a favourite viewing spot for young and old, as open wheeler racing cars and hill climb specials duelled, in late braking exercises, in order to find 
that extra tenth of a second to help bring down their run times.

Moreover, Queensland 
Police were highly 
complimentary of the 
spectator crowd behaviour 
and the program provided 
something for everyone.
It certainly proved to 
be a fun and safe day 
out, be it an outing for 
grandparents and young 
children, historic speed 
car and motor bike fans, 
photographers snapping 
Jim Richards in his very 
fast Shannons Insurance  
Porsche, or even just 
those who wandered 
the pits and drooled over 
the  ample numbers 
of expensive European 
supercars or the more 
humble early model 
“Humpy Holden“ historic 
race cars.

Place your business in front of an 
       expected 10,000 plus spectators

...and you’ll reach 
       these demographics

Supported byExtreme sports visitors to Brisbane Bushland

European sport car club members

American muscle cars Young Trendies

The mildly eccentric

Bikers and speedway drivers Tin top supporters

New and old car enthusiasts People of all ages Generation Y’ers

Truly historic racing aficionados

Australian rev heads

Classic car owners

Local residents

Torana lovers

Young families

Historic racing participants
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Top Hairpin Naming Rights?

Supply your own banner?

In May 2010 the second annual •	
Cootha Classic Hill Climb will be run 
on the same spectacular looped track 
that, last year, enthralled  and excited 
thousands of motorsport fans.
Overlooking Brisbane’s CBD skyline •	
and Western Suburbs, the hill climb 
ascends and descends a special 
section of tarmac, just below the 
famous Mt Cootha Lookout.
The climb to the summit provides •	
excellent viewing for spectators, be 
it from the popular starting line, the 
trackside sweeping bends or the 
braking area at the top hairpin corner, 
before the downhill run to the finish 
line, just above the colourful pit area 
within the JC Slaughter Falls picnic 
grounds.
Spectators have brilliant viewing •	
vistas just as advertisers using 
banners have wonderful opportunities 
to place their brand directly in front 
of the viewing public…i.e. at the 
track side, beside the cars, as they 
accelerate up the steep Mt. Cootha 
incline.

29th - 30th May 2010

March 2010

Grab a Banner....

Banner Opportunity: In the photo below, note the chain 
wire fence above the armco on this up hill section of track. This 
space now available for your banner at the 2010 Cootha Classic. 

In order to offer a novel and themed  
outdoor advertising opportunity, the 
Historic Racing Car Club (Qld. ) Inc. has 
10 checker flag style banners which it 
can lease for your firm’s promotional  
involvement. Each standard banner has 
a large  space, to be personalised with 
your firm’s artwork, slogan and or logo, 
and then in consultation,  be strategically 
located on the track, in order to provide 
maximum impact for your message…..
and best of all you can retrieve your 
artwork investment by taking up the 
option of purchasing the banner after this 
year’s Cootha Classic..see last page.

Alternatively you may wish to supply your 
own banner and again opportunities are  
also detailed on last page.

Now, turn over to see the many spectator groups who will be 
exposed to your colourful and prominent banner. 

 OPTION  A

STANDARD BANNER STYLE provided by The Organisers

Size: 5000mm x 750mm, White vinyl, with a 125mm top and bottom banding •	
(2@125mm=250mm).
Black and white, checkerd flag style of banding, allowing a free message space of  •	
3180mm x 520mm.
$550.00 each + $175.00 art production cost = Total of $725.00 following your supply •	
of final artwork.

                                            
YOUR PREFERRED LOCATION on a first come, first served basis, as arranged and including 
choices below;

Attached to trackside chain wire fence, behind race cars, fronting spectators. Either;•	
25 meters upside from Start line, 1.	
Up hill sections at straights and bends, between The Start Line  2.	
and Top Hairpin, or
25 metres down hill of the Hairpin Corner.3.	

Pit areas, other than entry.•	

TERMS
Standard Banners are supplied, and remain the property of The Organisers.•	
Finished artwork and payment for banner placement, and cost of production is required •	
by 30th April 2010.
The Organisers arrange banner production, following supply of your finished artwork, and •	
hanging of finished banners, by Friday 28th May 2010.
Banners are removed after the event on Sunday 30th May 2010.•	
After the event sponsor/advertisers may retrieve their artwork by purchasing the •	
standard banner at $445.00.

 OPTION  B

SUPPLY YOUR OWN BANNER

TERMS
Display fee subject to banner size and location arranged.•	
See also other Sponsorship Opportunities below (e.g. Naming Rights).•	
Payment and banner supplied by 15th May 2010.•	
The organisers hang your banner by 28th May and remove 30th May, after the event.•	

 

 OTHER SPONSORSHIP OPPORTUNITIES
Event Naming Rights.•	
Trade Stalls.•	
Naming Rights for various high visibility sections of the track. (e.g. Start Line, Top Hairpin •	
Corner, Pits Entry).
Event Program Advertisements in a high quality, full colour glossy, bound publication.•	
On Site Promotional People handing out trade material and/or retail flyers.•	
Car Windscreen Drops at car parks and pits.•	
Public Address Spots by expert commentators.•	

The Banner Offer...
there are two options;

THE ORGANISER
The Cootha Classic Promoter & Organiser is;
HRCC (Qld) Inc. • ABN 70 187 652 591
C/- PO Box 353, Red Hill Q 4059
For sponsor bookings please contact;
John Carson.........07 3878 4158 or 0408 735 358
if unavailable contact, 
Bill Westerman................................0419 400 240

Top Hairpin

Start Line

Finish 
Line

Trailer Parking

Sports/Racing 
Cars

Sir Samuel 
Griffith Drive

Refueling 
Area

Marshalling 
Area

Vehicle Inspection Area

Entry Spectator Area

The Course 
1.5km

Summit

City

and supercharge your business at the Cootha Classic.

Sunday 31st May 2009 and the large crowd take in the sights of glorious 
sporting machinery, the scream of high revving engines and the acrid smell of 
smoking tyres, at the first Cootha Classic.
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YOUR ADVERTISING HERE  2010
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